ASBO Introduces Certification

Can anyone walk in off the street and do your job?

Probably not! It requires a specific set of knowledge and skills to do the job
you do each and every day. In recognition of that fact, the Certified Adminis-
trator of School Finance and Operations (SFO) program was designed by and
for school business officials.

Whether you are looking for a way to set yourself apart or show your stake-
holders that you have the know-how to manage the district’s resources, you
should consider the SFO program.

The SFO certification has five components: eligibility, code of conduct, exami-
nation, annual renewal, and recertification. Eligibility is based on your level
of education and experience on the job. You must also adhere to the Certifi-
cation Code of Conduct. Below outlines the eligibility criteria for the pro-
gram.

Eligibility Criteria
To demonstrate eligibility, candidates must submit an application document-

ing compliance with the following formal education, work experience, and
professional conduct requirements:

Pathway to Certification

Step 1: Take and pass SFO Exam Part 1: Accounting

Step 2: Take and pass SFO Exam Part 2: School Business Management

Step 3: Adhere to the ASBO International Certification Code of Conduct

Certification Prerequisites

Step 1: There are no prerequisites to take the SFO Exam Part 1: Accounting.
Step 2: Meet one of the three options below.

A. Master’s degree in a field related to school business management plus two

Visit www.asbointl.org/certification

years of experience as a school business
official with overall administrative re-
sponsibility for, or administrative expe-
rience in, the areas in the exam compe-
tencies.

OR

B. Bachelor’s degree plus three years of
experience as a school business official
with overall administrative responsibil-
ity for, or administrative experience in,
the areas in the exam competencies.

OR

C. After the beta test, professionals not
meeting the educational requirements,
but who believe they are seasoned prac-
titioners, will have the opportunity to
apply.

Experience Requirements

Depending on education level, candi-
dates must have at least 24 or 36
months of overall administrative re-
sponsibility in each of these school busi-
ness related areas:

Continued on page 3

(Stirling
BENEFITS

Gro%Benefit Administrators
\

e Flexible Spending Accounts
* COBRA Billing

e Retiree Premium Billing

¢ TRB Plan Administration

We can equalize retiree benefits so the TRB plan
is “Equal or Better” — at half the cost.

Let us show you how!

James Stirling, CEO
20 Armory Lane ¢ Milford, CT * 06460
203.647.0628 jstirling@stirlingbenefits.com
www.stirlingbenefits.com

£a

;AAEast River Energy

4

Supplier/ Distributor of all grades of

Donald M. Herzog
President & CEO

petroleum products, bio-fuels,

natural gas, electricity, pool water & potable water

Your Energy Partner

401 Soundview Road, P.O. Box 388
Guilford, CT 06437-0388
www.eastriverenergy.com

203.453.1200 800.336.3762 fax: 203.453.3899

don@eastriverenergy.com




ASBO (cont’d)

Managing accounting systems
Managing accounting functions

Conducting financial planning and analysis

Conducting budgeting and reporting activities.

Depending on education level, candidates must also have at least 24 or 36
months of administrative experience in at least three of the following school busi-
ness related areas:

e Risk management activities
School facilities
Information systems

Human resource functions

Ancillary services.

The exam consists of two parts: Part: 1 Accounting and Part 2: School Business Man-
agement. The exam is multiple-choice (170 questions in total) and is offered as a
computer-based test through the Pearson VUE network of testing centers in the
United States and Canada. Questions in Part 1 of the exam are geared toward
knowledge needed when you first start the job and Part 2 is focused on
knowledge when you have been in the position for at least three years. You can
view the exam content outline and the rest of the program details on ASBO In-
ternational’s SFO Website at www.asbointl.org/certification.

Once you have earned the SFO designation, you will maintain it through annual
renewal and a three-year recertification process. Annual renewal includes review-
ing and agreeing to the Certification Code of Conduct and paying the annual
fee. The threeyear recertification includes earning 90 education contact hours;
no additional fee is assessed at this time. You can view more details about main-
taining the certification in the Candidate Handbook posted on the SFO Website

at www.asbointl.org/certification.

Why is this program so critical for the
profession? According to the 2004
study conducted by ASBO, The State
of State Certification for School Business
Officials, 23 states and provinces have
no requirements or volunteer creden-
tialing programs available. This certi-
fication was created by school busi-
ness officials - like you - in an effort
to provide a way for you to measure
yourself against standards for the pro-
fession. The SFO program creates an
international standard for the profes-
sion that can lead to greater visibility,
credibility, and opportunity for its
practitioners. You have an important
job to do - creating a safe and reliable
learning environment for students -
so why not be recognized for your
expertise and achievements?

Look for more details about the pro-
gram and how you can be one of the
first to earn the SFO credential. Visit
www.asbointl.org/certification or con-

tact ASBO at

certification@asbointl.org.
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By Ira W. Yellen
President & CEO
First Experience Com-
munications
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Across Connecticut elected school officials are fighting tough battles with the
very communities they serve. Dozens of budget and bond referendums have
been defeated and Boards of Education (BoE) are at a loss to understand why. It
seems that parents, residents, and community groups are challenging school
districts with a vengeance.

Having worked with over 50 school districts throughout the State, I have found
that a lack of trust and credibility combined with an almost irrational anger un-
derscores these budget and bonding battles. Much of this attitude can be at-
tributed to the current state of angst and mistrust that is overshadowing our
country as a whole.

The economy, the war, and the scandals that have plagued our major institu-
tions weigh heavily on the minds of our local voters. People have witnessed lead-
ers of all types misguide the public, leaving individuals to wonder who will lead
them into the future and whom can they trust.

The best strategy to help you build your case and foster trust is to embrace open
communication with your communities. You are already devoted to your com-
munities and have shown you care about the future of our children.

All of the harsh criticisms and rejected referendums are the direct result of resi-
dents feeling that local officials are not listening to or caring about their con-
cerns. It is up to you to accomplish what so many in Corporate America failed
to do - build effective community relations programs.

There are four key ingredients to a successful community-relations effort: strong
leadership, honest communication, clear direction and inclusion in the decision
-making process. What's more, you must be willing to take an honest look at

the real issues and challenges that
may impede effective dialogue.

To a large extent, all school districts
are facing the same hurdles. Many
of the issues and challenges stem
from misinformation or miscon-
strued perceptions on the part of
voters.

Issues & Perceptions:

Voters are angry at their elected
town officials and nervous about
the future.

Voters do not trust that traditional
institutions are protecting their
best interests.

Elected officials do not understand
or adjust to the changing de-
mographics in their community.

Elected officials do not empathize
with the angst that their resi-
dents are feeling.

Elected officials do not present a
direct cause and effect relation-
ship of decisions in a way that
voters can understand.

Towns and Boards of Education
often send conflicting messages
to residents.
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When your town needs
financial solutions, turn to
an expert who knows

the territory.

Call Christopher Martin, SVP; Barbara Hart, VP
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R. Caruclo, AVP at 838-544-9272.
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